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Abstract:

The concept of Network Marketingement of modern management concepts that
have emerged in the business sector as a result of economic, social and technological
changes. That the business organizations is an urgent need at the present time for the
introduction of modern practices of management, and theinternal and external Changes in
the current environment imposes reconsider its policies and practices,the success of the
organization as it enters the twenty-first century will depend on its ability to adopt modern
management practices.
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